目前Amazon Global Selling（亞馬遜全球開店團隊）在臺北有校園招募計劃，Program Manager實習生職缺面向同學開放，歡迎投遞履歷！
We’re hiring Intern for Amazon Global Selling 
Amazon strives to be Earth's most customer-centric company where people can find and discover anything they want to buy online. By giving customers more of what they want – low prices, vast selection, and convenience – Amazon.com continues to grow and evolve as a world-class e-commerce platform. Amazon's evolution from website, e-commerce partner, and then to a development platform is driven by the spirit of innovation that is part of the company's DNA. The world's brightest technology minds come to Amazon to research and develop technology that improves the lives of shoppers and sellers around the world.
Who we are looking for? 
Graduate in 2021 or 2022. Could do full-time (40 hrs/week) internship for 12 months. 
Application Link
https://www.amazon.jobs/zh/jobs/1889077/program-manager-intern

Job Description
Amazon Global Selling Taiwan is on a mission to help local businesses of all sizes to start local and grow global! We have been helping businesses to directly reach new customers around the globe and build global business presence. Today, more than 50% of Amazon's total sales come from third-party selection. Asia Global Selling team is responsible for recruiting local businesses across Asia countries to sell on Amazon’s overseas marketplaces, and supporting local businesses’ success and growth on the Amazon. Our vision is to be the first choice for all types of business to go globally.

We are seeking a highly skilled and motivated member to develop, launch and drive adoption of Seller programs.

The ideal candidate will play a critical role in liaising with multiple stakeholders within and outside the team to scale and drive progress towards each and every initiatives/program. The person would need to understand and identify the target seller base, work on diverse data bases and finally drive training specific initiatives to create awareness and drive maximum adoption. The person would need to create mechanisms to solicit seller feedback for every program and subsequently work with relevant stakeholders to drive incremental value in programs through the findings. 
KEY RESPONSIBILITIES
· Identify new avenues for driving awareness and execute the same for adoption of programs
· Create and maintain project trackers to ensure optimization of every opportunity to drive awareness
· Have a seller backwards approach when driving adoption mechanisms, think seller first and execute accordingly
· Connect with sellers to solicit feedback with the objective to enhance adoption and seller experience through the learning journey
PREFERRED QUALIFICATIONS
· Ability to think and act strategically and tactically.
· Ability to deal with ambiguity.
· Solid organizational skills, including prioritization and time management.
· Strong interpersonal, written and oral communication skills.
· Problem solving skills.
· Ability to summarize and communicate important data.
· An understanding of and passion for e-commerce.
· Strong communication skills (i.e., experience in coordinating teams and communicating to management).
[bookmark: _GoBack]Amazon is committed to a diverse and inclusive workplace. Amazon is an equal opportunity employer and does not discriminate on the basis of race, national origin, gender, gender identity, sexual orientation, disability, age, or other legally protected status. For individuals with disabilities who would like to request an interpreter or any support on-site, please inform our team.
